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Oz

Doggy bags, lokantada yenen yemekten arta kalanlarin eve gotiiriildiigii kap, bitirilmeyen herhangi bir

yemegin eve gotiirebilmesi igin bir restoranin sagladigr kiigiik bir ¢anta, tiiketicilerin yenmemis
yiyecekleri daha sonra tiiketmek {izere eve gotiirebilecekleri kaplar veya torbalar olarak
tanimlanmaktadir ve kavraminin tarihgesi 1940 yilina kadar uzanmaktadir. Doggy bags uygulamasi
restoranlarda tabak boyutundaki gida israfin1 6nlemek igin her ne kadar iyi bir uygulama olarak ifade
edilse de yapilan tiiketici aragtirmalarinda olumsuz duygu durumlarina sebep oldugu da ortaya
konulmustur. Olumsuz ¢agrisim gerekcesinin basinda ise bu cantalarin kopekler icin arta kalan
yemeklerin tabaklardan almmasmi ifade etmesidir. Oysa tiiketiciler tabaklarina kalan gidalar,
evlerinde, ofislerinde veya is yerlerinde kendileri de tiiketebilir. Bu ¢alismanin amact gida israfin
onlemek icin iyi bir uygulama 6rnegi olarak nitelendirilen “doggy bags” kavraminin Tiirkgelestirilerek
literatiire kazandirilmasidir. Mevcut ¢alisma nitel arastirma yontemini benimsemektedir. Bu baglamda
veriler yar1 yapilandirilmis goriisme teknigi ile elde edilmistir. Toplamda 15 kisi ile goriisiildiikten
sonra verilerin doygunluga ulastifi goriilmiis ve veri toplama durdurulmustur. 27 ila 44 dakika
arasinda siiren goriismeler ses kayit cihazi ile kaydedilmis ve yazarlar tarafindan paralel olarak yaziya
dokiilmiistiir. Daha sonra veriler derlenmis, yorumlanmis ve icerik analizi kapsaminda gesitli temalarin
ortaya ¢ikmasi ile sonuglandirilmistir. Katilimcilarin bir¢ogu bahsi gecen kavrami duymadiklarini ama
bu olgunun mevcut kiiltiirde “paket yaptirma” olarak benimsendigini ifade etmektedir. Ayn1 zamanda
katiimcilardan elde edilen bulgular “doggy bag” kavramina iliskin tutumlarin porsiyon boyutu,
kiiltiirel farkliliklar, gelir diizeyi gibi faktorlere gore degisebilecegini gdstermektedir.
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Abstract

Doggy bags are defined as the container used to take home leftovers from a meal eaten in a restaurant, a small bag
provided by a restaurant to take home unfinished meals, containers or bags in which consumers can take home
uneaten food for later consumption, and the history of the concept dates back to 1940. Although the use of doggy
bags is seen as a good practice to reduce plate waste in restaurants, consumer research has also shown that it creates
negative emotions. The main reason for the negative connotation is that these bags represent taking leftover food
from plates for dogs. However, consumers can eat the food left on their plates in their own homes, offices or
workplaces. The aim of this study is to translate the concept of "doggy bags", which is described as an example of
good practice in food waste prevention, into Turkish and to introduce it to the literature. The current study adopts
a qualitative research method. In this context, the data was collected through semi-structured interview technique.
After a total of 15 people had been interviewed, it was realised that the data had reached saturation point and data
collection was stopped. The interviews, which lasted between 27 and 44 minutes, were recorded with a voice
recorder and transcribed in parallel by the authors. The data were then collated and interpreted, leading to the
emergence of different themes in the content analysis. Many of the participants stated that they had never heard of
the concept mentioned, but this phenomenon has been adopted as ‘packaging' in the current culture. At the same
time, the results obtained from the participants show that attitudes towards the concept of 'doggy bag' may vary
depending on factors such as portion size, cultural differences and income level.
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